
Virtual Worlds  
gives bathroom  
design a reality check

Interacting with the design 
is key for consumers, says 
Paul Thorpe, head of 
bathrooms at JJO plc

The way the bathroom is 
used is changing and the 
space is now an extension 

of our living areas, rather than a 
purely practical room, so the way 
it is designed is also evolving. 

The potential of small spaces  
can be dif�cult to visualise, which is 
where the latest 4D and virtual reality 
really comes into its own. Recognising 
this, Eco Bathrooms by JJO has 
recently joined the growing list of 
manufacturers to make use of the 
market-leading interactive design 
software from Virtual Worlds. 

Using its award-winning 4D Theatre, 
consumers can experience a new 
level of spatial awareness and immerse 
themselves in the design process, 
selecting Eco Bathrooms to create 
their dream bathroom.

Paul Thorpe, head of bathrooms at 
JJO, explains: “It is dif�cult for retailers 
to show their clients all the options and 
�nishes available in Eco Bathrooms 
and Virtual Worlds software, particularly 
4D Theatre, enables them to really 
envisage how the product will look in 
their own bathroom. 

“Eco Bathrooms represents great 
value for money and having consumers 
interacting with the design is the key to 
providing the right solution for their 
own personal needs. As they are the 
market leader, we felt that we were 
missing a portion of the market by not 

working with Virtual Worlds and we are 
looking forward to seeing growth with 
our bathroom products through our 
mutual collaboration.”

A division of Logicom Computer 
Services, Virtual Worlds launched in 
1997 as the �rst company to develop 
3D design software for KBB retailers. 
In 2015, Virtual Worlds was the �rst to 
introduce 4D technology to the same 
market, with its 4D VR experience 
launched to overcome many of the 
challenges that retailers face, not least 
lack of showroom space. 

Rather than being restricted by 
physical �oorspace, virtual reality 
enables retailers to show an in�nite 
number of styles, colours and �nishes, 

which has clear advantages for 
manufacturers, such as Eco 
Bathrooms, which offers a wide 
product portfolio. While only taking up 
one bay’s worth of physical space, the 
4D Theatre enables the showroom to 
expand exponentially – in effect, it 
becomes a showroom with no limits.

Virtual Worlds managing director 
Nathan Maclean says: “Our design 
technology is playing an increasingly 
important part in the retail dynamic of 
the KBB world, providing an immersive 
planning experience where consumers 
are able to try before they buy. When a 
consumer walks into a showroom, 
they want to be able not just to see the 
products on display, but relate to them 

and imagine them in their own home. 
“This is something that is not easy to 

do with static displays alone. 4D 
technology engages consumers on a 
new level, enabling them to fully 
immerse themselves in the design 
process, moving around the room and 
interacting with the �xtures and �ttings 
by opening cupboards and even 
turning on the taps or shower. 

“Designers and consumers can get 
a much better steer on the space they 
have to play with, how products will �t 
– or not – and what the end result will 
actually be like in as near to real life as 
possible before a tile is laid or tap 
�tted. This interactive experience offers 
manufacturers an important channel to 
market and is a simple way to increase 
sales. It is important for us to continue 
to increase our manufacturer portfolio 
to ensure consumers have a wide 
product choice available to them and 
we are delighted that Eco Bathrooms 
are now on board.”

For more information please 
email sales@virtualworlds.co.uk 

or call 01908 663848.

The JJO Bathroom furniture 
range in Metro Grey Mist is 
available on Virtual Worlds
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Virtual Worlds 4D Theatre allows 
consumers to interact with the �xtures 
and �ttings in a fully immersive way


